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PROPOSED DESTINATION MARKETING APPROACH 
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1. Executive Summary 

 
The purpose of the report is to inform Council about an appropriate approach to 
be considered in marketing the destination. The structure needs to be weighed 
with its pros and cons for Council approval approach. The aim is to collaborate 
with the private sector actively involved in the sector. 

 
2. Service Delivery and Budget Implementation Plan - IGNITE 

 
Directorate: Economic, Social Development and Tourism 

 
3. Compliance with Strategic Priority 

 
Promotion of economic and social development 

 
4. Delegated Authority 

 
Executive Mayor 

 
5. Legal Requirements 

 
None 

 
6. Background/Discussion/Evaluation/Conclusion 

 
Background 

 
Destination Marketing is one of the key strategies for economic development. 
Approaching this by weighing  pros and cons more especially in a collaborative 
manner could spell success in involving more of the those who make a 
significant contribution to the success of the destination. Council would need to 
be careful in choosing a workable approach and begin an in-depth review of 
what were the misfortunes and challenges experienced in the old structure. 

 
Discussion 

 
The attached Annexure provides appropriate discussion to prepare and lay the 
ground for decision making. 
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Conclusion 
 

The municipality will benefit immensely through the participation, interest and 
volunterism of locals in making the destionation attractive. 

 
7. Financial Implications 

 
To be determined 

 
8. Staff Implications 

 
None 

 
9. Comments from other Departments, Divisions and Administrations 

 
None 

 
10. Annexures 

 
Annexure A: Proposal Document 

 
RECOMMENDATION: TO COUNCIL 
  
that the approach be noted and operational plans be presented for 
Implementation, end June. 

 
 
RESPONSIBLE OFFICIAL : F LLOYD 
 
TARGET DATE FOR IMPLEMENTATION : END JUNE 
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